
KS4 Media Studies
Media Skills - Pre-production planning skills
Advertising / Marketing

Media Marketing Challenge!
Fancy a career in advertising? 
Challenge yourself with this joint-park promotion task! 
Student Introduction

 � Designing advertisements and marketing attractions to a specific 
audience can be a challenge. 

 � Your task is to plan elements of a new media advertising campaign 
for Blackgang Chine Theme Park and its sister park Robin Hill.

 � You will need to understand current marketing approaches and 
branding, and then produce your own storyboard, script and print 
media samples. 
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Consider what 
information you need 
to gather when on-site. 

You might:

 » Take photos

 » Draw sketches

 » Draft ideas for script 
text or content

 » Plan ideas for 
televsion/viral 
advertisement 
storyboard

 » Ask visitors (with 
permisson) what 
attracted them to the 
park

 » Talk to the team (if 
available).

Designing, advertising and marketing to a 
specific audience can be a challenge. 

Undertake some research into the Blackgang Chine and 
Robin Hill parks. Investigate the marketing presence 
for both parks, and look at the materials available. 
Consider the following:

 ü Who is the audience for these parks? Are they 
different for each one? Why? How?

 ü How is the branding presented for each park? Are 
they disctintly different?

 ü What themes are presented throughout all 
marketing presented for each park?

 ü How is the website designed for each park, and 
why is this?

 ü What print media advertising exists and its style / 
impact? 

 ü In what ways are the parks marketed together?

 ü Are there any other media streams with high 
marketing impact i.e. social media sites?

PRE-
VISIT

ON-
SITE



You will need to plan and produce:

Name Comments

1. Viral / TV advertising ideas in the form of a script and/or ten frame storyboard, 
using drawings, photographs or written summaries to represent what will be seen 
on screen and heard at each stage.

2. A print media mock-up of several ideas for each park / joint-park approach 
including at least one produced advertisement for one of the parks.

 ü You will be presenting your work to fellow students who will respond. You will 
also have to respond to their work. Make notes below.
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POST-
VISIT



MARKETING SAMPLES
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NEW
FOR 2015Dinosaur arrivals in Restricted Area 5  and Cowboy Town bigger and better  than ever!

WWW.BLACKGANGCHINE.COM  |  01983 730330  |  FOR SAT NAV USE PO38 2HN
See website for details of additional school holiday activities

BGC Wightlife DR1 197mm x 130mm.indd   1 28/01/2015   22:57
...with our amazing joint park tickets 
and unlimited free returns for 7 days!Enjoy both par ks and save...

www.robin-hill.com    tel. 01983 527352    F
See website for school holiday activity for kids.  For Sat Nav use PO30 2NU

FREE
Unlimited 

7 day 
returns!

Squawk
Birds

Falconry
Shows

Toboggan
Run

CANOPY
SKYWALK

2015newfor

A full day’s fun 
for all the family

Cows
Express

Colossus
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